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Using Technology to Leverage CRM Activities 

  

Several Examples of How This Is Done 
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Prospective Student Interaction 

ü Program information driven 

from database with Flash 

presentation, if desired 

ü Email list request populates 

database and application sends 

an email; email is sent to staff 

alerting them to mail-list add 

request 

ü Planning Guide request 

information captured in the 

database and information sent 

with scripted email; email sent 

to staff alerting them to the 

request 

ü Brochure request information 

captured in database and 

brochure sent with scripted 

email; email sent to staff alerting 

them of request 

ü CRM application interacts 

seamlessly with public website 
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ü Brochure request information 

captured in database and 

brochure sent with scripted 

email; email sent to staff alerting 

them of request 

ü There are any number of 

ways the request interaction can 

be styled 

ü CRM application interacts 

seamlessly with public website 

Prospective Student Interaction 
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ü Internet advertisements can be 

used to attract prospective 

students, transport them to 

additional information landing 

pages, then automatically load 

their information into the CRM 

application, with staff email 

notification of the new lead 

ü CRM application tracks all 

Internet advertisement responses 

so as to provide ROI reporting 
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parties into the sales funnel 

ü Applications of Internet 

advertisements and banner 

advertisements range from 

simple to complex 

ü CRM application interacts 

seamlessly with public landing 

page 

Prospective Student Interaction 


